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About Hyderabad

Established in 1590 by Muhammad Quli Qutub Shah, 

Hyderabad remained under the rule of the Qutub Shahi dynasty 

for nearly a century before the Mughals captured the region. In 

1724, Mughal viceregent Asif Jah I declared his sovereignty and 

created his own dynasty, known as the Nizams of Hyderabad. 

400 years ago, Quli, prince and  poet wanted to build a city 

unparalleled in the world. The Charminar is the associated word 

for Hyderabad. Tourist spots around Hyderabad are Charminar, 

Makka Masjid, Chaumahalla and Falaknuma Palace, Salar Jung 

Museum, Golkonda Fort, Seven Tombs, Ramoji Film City, 

Tarama� Baradari, known for pearls and bangles. The city 

Known for its  great tradi�on and culture.

University at a Glance

Maulana Azad Na�onal Urdu University was established by an 

act of Parliament in 1998 as a Central University. The head 

quarter is located at Hyderabad in a very beau�ful campus 

sprawled over 200 acres. The university was established with a 

mandate to promote and develop educa�on through Urdu 

Medium. It has Seven Schools of Studies with twenty-four (24) 

departments. It also has three ITIs, colleges of Polytechnics and 

colleges of Educa�ons at different loca�ons across the country. 

The various centers in the university include Civil Services 

Examina�on Coaching Academy,  Human Resources 

Development Centre (HRDC), Centre for Professional 

Development of Urdu Medium Teachers (CPDUMT), H.K. 

Sherwani Centre for Deccan Studies, Centre for Women Studies, 

Instruc�onal Media Centre, Directorate of Distance Educa�on 

and many more for impar�ng knowledge and empowering the 

youth and women through Urdu medium.

 

School of Commerce & Business Management

The School of Commerce and Business Management is one of 

the seven various schools of studies in the university. It has two 

departments i.e. Department of Commerce and Department of 

Management Studies. It provides quality educa�on in 

Commerce and Business Management. It aims at crea�ng 

professionally developed and socially responsible professionals 

through theore�cal knowledge and real �me prac�cal 

experience. 

academic ians ,  people  f rom industry,  consu l tants , 

entrepreneurs, NGOs, scholars and students to discuss and 

deliberate from mul�ple dimensions on implica�ons of GST and 

Digital Economy on trade, commerce and industry.

Themes of the Seminar

The Broad Themes of the seminar are as follows:

SUBMISSION GUIDELINES

All the paper submissions must be made in MS Word format 

with Title, Name of the Author(s) , Authors Affilia�on, 

Designa�on, Contact Address, Phone  No. and Email ID.

References in APA Style. 

The manuscript should contain the following 

All the abstracts accepted shall be published in the 
Souvenir of the seminar. The selected Papers shall be 
published in UGC approved journal or Edited Book with 
ISBN a�er an�-plagiarism check on payment of addi�onal 
fees (if possible).

Please send papers to the email id: nsgstde2018@gmail.com

Department of Commerce

The Department of Commerce was established under the School 

of Commerce and Business Management. Since the incep�on, 

the department is commi�ed towards promo�ng high quality 

professional educa�on in commerce and related specialized 

streams such as accoun�ng, taxa�on and finance. It offers 

B.Com, M.Com and PhD programs. It also offers one-year full 

�me Post Graduate Diploma in Islamic Banking and Finance 

(PGDIBF) from this academic year. The course structure 

integrates a balance of Theore�cal Analysis and Professional 

Prac�ces. The students are trained by excellent facul�es who 

have a blend of academic and industry experience and who seek 

to prepare well equipped professionals to tackle new emerging 

challenges in the market. The department regularly invites 

experts from industry and academia to provide conducive 

environment of learning and to bridge the gap between 

employable graduates and industry requirements.

About the Seminar

GST and Digital Economy are the ini�a�ves taken by the 

Government of India as a part of its recent economic reforms. 

These ini�a�ves taken by the Government of India have their 

implica�ons on trade, commerce and industry. The present 

Goods and Service Tax (GST) which aims at minimizing the 

burden of mul�ple tax, is facing many challenges in its successful 

implementa�on. It is also said that by merging a large number 

of Central and State taxes into a single tax, GST is expected to 

significantly ease double taxa�on for the industries. In India, it is 

a fact that unorganized sector has a major share towards 

business and economic growth. Subsequently, the digital 

economy is also in its implementa�on stage which is facing 

problems and challenges in terms of trade, business and 

security. These issues need to be re-looked upon.  

The broad objec�ves of the seminar are to unfold the conceptual 

and pragma�c issues related to GST in a digital economy; to 

discuss its pros and cons and their impact on the economy of the 

country. Moreover, the discussions are expected to bring some 

frui�ul and concrete outcome for the country's policy makers 

and prac��oners to accomplish the goal of “One Na�on One 

Tax.”

In this context, India is moving towards digital economy and 

cashless transac�ons with the concept of 'one na�on one tax' in 

the form of GST. The seminar provides a pla�orm for 
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